Grade/Course: Grade 11 Social Studies

Topic: Digital Privacy

Length of Lesson: P2+ minutes —can be done over ~2 class periods.

Stage 1 - Desired
Results

e General and Specific Outcomes (Knowledge, Skills & Attitudes/Values):

e Grade 11 social studies is focused on Historical Connections. This lesson will go
over some of the history of digital privacy as well as cover the theme of identity,
diversity, and citizenship

2. Essential Questions: The key questions we will answer are...

e How has our concept of privacy changed since the rise of social media?
e What are some ways we can ensure our privacy is upheld?

3. Students will know. . .

¢ What digital privacy is, and some strategies to uphold it.

4. Students will be able to. . .

e Explain what digital privacy is.
¢ Know more about tools and strategies to keep their privacy intact online.
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Stage 2 — Assessment Evidence (Assessment AS/OF/FOR Learning)

Please indicate the purpose of your strategy by using Assersmem Asseés%me“t Assezsment
or S

a check mark under the appropriate category. (Formative) | (summative)

Strategies

e Students will answer a poll about “how often do you -
backup your data?” This will get them thinking about

how potentially their data is unprotected.

e Students will find three

Criteria

e Students answer the pole. .

e Students find three strategies/tools for improving their
digital privacy.

e Students respond with at least two sentences per
strategy/tool explaining why it is 1. trustworthy, and 2.
useful.

Reflection — Did these assessment strategies allow you to address the outcomes for this
lesson? Did the students’ learning meet your objectives?

To be done after lesson
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Stage 3 — Learning Plan

Instructional Strategies For This Lesson

Consider learning styles, multiple intelligences, learner abilities and student interests.

1. Activating 2. Acquiring
e Ask students: How much do you pay to e Watch Werner Strasser explain the
use social media? breadth of digital privacy
o Explain social media pages often use
your data and sell it to advertising https://www.youtube.com/watch?v=unBg3ou8P4
companies. W
o Reference “surveillance capitalism” from
Sweidon (2021). “Connected means hacked, cloud means
e Share the IP address article with leaking”
students, send them the link if they want
to read it. Ask students what they think. |Remind students that this video is already
Compare it to their phones, ask if they |outdated in the digital world (3 years old).
think that authorities should be allowed
to search their phones without a warrant.|Give examples of privacy protection
tools/strategies. Do this after the Mentimeter.
1. Don’t use social media (extreme for some, but
true)
2. Use browser plugins such as privacy badger,
uBlock Origin, and noscript.
3. Use privacy oriented browsers. Are there any?
Encourage students to research.
3. Applying 4. What about students who require

Ask students to respond to the video with
a poll: https://www.menti.com/2eoprh3aei
And an open ended question:

adaptation to the lesson?
Turn captions on for the video.
Send the link to the video to all the
students on their devices so they can re-

l Mentimeter

\What are some ways you think that we can
increase our digital privacy?

Short answers are recommended. You have 250 characters left.

Ask students for the rest of the class to
find at least three resources to
tools/strategies that can increase digital
privacy and to write at 2 sentences per
tool/strategy why they are useful.

Share the resources with the class to use

watch as needed.

Allow enough time after watching the
video to get all students involved in the
discussion with Mentimeter.

Allow students to submit their responses
in multiple formats. They can submit a
video, a written response, or a typed
response.

Allow and inform students to use their
devices’ speech to text function.
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https://www.youtube.com/watch?v=unBq3ou8P4w
https://www.youtube.com/watch?v=unBq3ou8P4w
https://www.menti.com/2eoprh3aei

devices to connect to Mentimeter as well as potentially create their responses.
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